
P R E P A I D 
I N N O V A T I O N 
T I M E L I N E
Prepaid cards were seen as a ‘poor relation’ to a  
debit or credit card – a product for un-banked or  
sub-prime customers. 

However, their time to shine has come and the prepaid opportunity is enormous and growing.  
This is in no small part because it offers such a flexible solution. Whatever the end-customer 
need or pain point, prepaid can usually help solve it.
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Flex-e-vouchers founded in 2000 
as an entrepreneurial start up to 
develop a multi-merchant closed 
loop gift card production in Europe

B4B Payments (formerly 
Payment Card Solutions) 
founded to deliver prepaid 
cards into businesses

Poste Italiane is among the 
first to market bank lite-style 
prepaid cards

Caxton launches a 
prepaid FX card with no 
POS or ATM withdrawal 
fees when used abroad 

Insurcard wins 2010 best International 
prepaid card. Card is geared towards worker’s 

compensation and casualty and property claims

Revolut launch a no fee forex prepaid 
card linked to mobile app

Curve created  an app 
and card where you 
can put all finances in 
one place 

Monzo launch prepaid current account 
which is controlled from a smartphone 
app that analyses spending

Kerv wearables launches 
contactless payment ring which 
is linked to a prepaid account
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Soldo launches a prepaid 
card and mobile app for 
multi-user groups e.g a 
company or family 

A holiday spend card – 
10 currencies on 1 card 
with 0% commission 
top ups in supported 
currencies  
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Glint enables customers to 
buy, save and spend gold via a 
prepaid card and mobile app

WeSwap launches a peer-to-peer 
currency exchange platform 
which matches travellers 
heading in opposite directions 
and swaps their travel money 
directly when requested via 
the app

Pockit markets a prepaid card 
for financially excluded Britons 
without a bank account 

Osper reinvents banking 
for young people through 
prepaid card and mobile app
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Global open loop prepaid market

$572b 
in 2021

Source: Mastercard
Core products (Europe) 2014-2021 CAGR

European prepaid market  
growing strongly vs. debit and credit

Canada

$5.9b
  13%

Europe

$131b
  18%

MEA

$52b
  15%

AP

$29b
  15%

Source: Mastercard Global Prepaid Sizing Study, 2017
Growth rate shown for 2014-2021 CAGR

LAC

$19b
  12%

Consumer 
debit 

7.8%

Consumer 
credit

5.8%

Prepaid

18.6%

cash�ows.com


